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Utility and Generation Operations

Fortis Inc. (TSXFTS):
Corporate Overview
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FortisBC: Company Overview

Area of operations

. Matural gas service area*
Electricity service area
:W,i Combined service area

Approx. 1.1 million customers

*Includes piped propane

Delivers 22 per cent of the energy
consumed in B.C.

Over 2,200 employees

Integrated energy solutions portfolio
that includes electricity, natural
gas, propane and thermal
energy solutions

135 communities across BC




B.C.'s Clean Energy Act (CEA)

 Introduced in 2010
« The bill was introduced to promote
energy self-sufficiency, independent
power production and reductions in
greenhouse gas emissions.

« Amended in 2012
 The B.C. Government announced the
“Greenhouse Gas Reduction (Clean
Energy) Regulation” as part of an
amendment to Section 18 of the CEA,
to encourage the adoption of natural
gas as a transportation fuel in B.C.




Section 18: Policy Shift in British Columbia

The BC Government authorized public
utilities to take a leadership role in Forecasts NGT
developing the NGT market. Additions

2010-2017 NGT growth in BC
through FortisBC Incentives =

Key elements include:

« Upto in vehicle incentives

« Upto in station investments Approx. 830 Vehicles
~460 Vocational Trucks
~120 Buses

~290 Class 8 Tractors
~3 Marine Applications




Market Development. New NGT Customers
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Opportunities Across Industries for NGT
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